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1. https://www.emarketer.com/content/worldwide-ecommerce-sales-break-6-trillion. 
2. TechInsights Platform.

https://www.emarketer.com/content/worldwide-ecommerce-sales-break-6-trillion
https://library.techinsights.com/search/analysis-view/CHD-2312-804#pdfId=cf5133e2a91744c1987403be2a6fd98a
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1. GWI, base: All Internet Users (Audience Size), waves: Q3&Q4 2023, Global, Apr 2024.
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1. Fastdata Z  2024.
2. GWI, base: All Internet Users (Audience Size), waves: Q3&Q4 2023, Global, Apr 2024.
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1. GWI, base: All Internet Users (Audience Size), waves: Q3&Q4 2023, Global, 
Apr 2024.
2. X Internal, Metric Center. User Active Minutes. Immersive Media. Unique 
Count. 28 day average. October 1st, 2023 - October 31st, 2023. Global. 
3. Vertical Video Ads initial test results in May 2023. Global. 
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1. 2024 3 https://www.idc.com/getdoc.jsp?containerId=prCHC51997124.
2.  X Internal. January 1, 2023 - April 17, 2023 vs January 1, 2024 - April 17, 2024. Global. Apr 2024.

https://www.idc.com/getdoc.jsp?containerId=prCHC51997124
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1. McKinsey. https://www.mckinsey.com/industries/consumer-packaged-goods/our-
insights/the-state-of-the-us-consumer.
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• Simone Biles

• S. Richardson

• Paulo André

• Yulimar Rojas

• Sakshee Malikkh

• American Football

• Basketball

• Soccer

• Boxing

• Cricket

• #probowlvote

• #NFL

• #wpmoychallenge

• #Ballondor

• #eagles



: X Internal: lmpressions and video views on posts about Super Bowl during 02/11/2023 and 02/12/2024 UTC vs 02/12/2023 and 02/13/2023 UTC, total posts and users about Super Bowl 02/11/2024 full day UTC to 02/12/2024 08h00 
UTC vs  02/12/2023 full day UTC to 02/13/2023 08h00 UTC. Global.
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1. Statista, 2024  (sensortower-china.com), Digital video game user 
penetration rate in the United States from 2017 to 2027.
2. GWI X Weekly and Gaming 2023 Q3-2023 Q4
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https://go.sensortower-china.com/rs/351-RWH-315/images/2024%E5%B9%B4%E5%85%A8%E7%90%83%E7%A7%BB%E5%8A%A8%E6%B8%B8%E6%88%8F%E5%B8%82%E5%9C%BA%E5%B1%95%E6%9C%9B.pdf?version=2
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1. , https://ec.europa.eu/eurostat
2. , https://ec.europa.eu/eurostat

X

Emily Ross

NEXT

(Director of NEXT, EMEA)
2
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2023 13.9%

1050

14.6% 1

1. European Automobile Manufacturers' Association: ACEA.
2. European Automobile Manufacturers' Association: ACEA.
3. X Dispatch - Aug 2022 - [Overall].
4. X Dispatch - Aug 2022 - [DE].
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0.8%

5

1. IMF .
2. ,https://ec.europa.eu/Eurostat.
3. X Dispatch - Aug 2022 - [UK].
4. X Dispatch - Aug 2022 - [DE].
5. XDispatch - Aug 2022 - [FR].
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1. Statista, Share of internet users worldwide who play video games on any device as of 3rd 
quarter 2023, by region
2. Sensor Tower, 2023 Japan Mobile Game Market Overview, 
https://sensortower.com/ja/blog/different-strategies-japanese-and-overseas-publishers.
3. App Magic, 2023, Japan https://appmagic.rocks/top-charts/apps?date=2022-01-
01&aggregation=year&tag=3&country=JP.
4. 2023.
5. GWI, X Weekly and Gaming 2023 Q3-2023 Q4
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https://appmagic.rocks/top-charts/apps?date=2022-01-01&aggregation=year&tag=3&country=JP
https://appmagic.rocks/top-charts/apps?date=2022-01-01&aggregation=year&tag=3&country=JP


1. Sensor Tower, 2023 JP IP market report. 
2. Newzoo, 2023 Global Gaming Report.
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1. 
http://www.news.cn/asia/2023-09/11/c_1129856352.htm 
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•  (Music)

•  (K-pop)

•  (Beauty and Fashion)

1. X Insights Survey, Jan – Feb, 2024, Malaysia, Thailand, Philippines, Indonesia, Gen Z.
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1. X Insights Survey, Jan – Feb, 2024, Malaysia, Thailand, Philippines, Indonesia, Gen Z.
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(Lead Marketing Manager in INSEA)
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1.1. X Insights Survey, Jan – Feb, 2024,
2. Malaysia, Thailand, Philippines, Gen Z.
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1. GWI, base: All Internet Users (Audience Size), waves: Q3&Q4 2023, Malaysia, Indonesia, 
Philippines, Singapore, Thailand, Vietnam.



2

1. e-Conomy, SEA 2023: https://www.bain.com/insights/e-conomy-sea-2023/.
2. GWI, base: All Internet Users (Audience Size), waves: Q3&Q4 2023, Malaysia, Indonesia, 
Philippines, Singapore, Thailand, Vietnam.
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1. 
https://baijiahao.baidu.com/s?id=1783310208320948369&wfr=spider&for=pc.





1. : Mintel, 2024 Food & Drink Trends – LATAM.
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1. GWI, base: All Internet Users (Audience Size), waves: Q3&Q4 2023, U.S. Mexico, Argentina, 
Brazil, Chile, Colombia, Apr 2024.
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1. Worldpay, THE GLOBAL PAYMENTS REPORT.
2. GWI, base: All Internet Users (Audience Size), waves: Q3&Q4 2023, U.S. Mexico, Argentina, 
Brazil, Chile, Colombia, Apr 2024.





1. X  - X Communities 

2.  - X Spaces 

3.  –

4. X  - X Hiring 

5.  - Search 

6.  – Direct Message

7.  - Post Conversations

8.  - Bookmarks

X 1 

1. : X Internal. Overlap between users who visit multiple product surface areas vs average daily active or monthly users in February 2024. Global.
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 (Influencers) 

X 1

• 40% X

•

55% X

• X

39%

1. : GWI, Base: All Internet Users, Countries: USA, Canada, France, Italy, UK, Germany, Brazil, Australia, Singapore, Japan, India, 
April, 2024.



Takeover Takeover Spotlight

•  (Pinned Hero Asset)

•  (Video Carousel)

6

•  (Top Commentary)

20

•  (Latest)
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• X API Pro, Verified Organizations X API Pro

Verified Organizations X

2

•

• Sales (WCO)

• App Install  (ROAS)

• Keyword Search Ads

• Takeover Bundles Trends Takeover Timeline Takeover

2024 1 4399  (Legend of 

Mushroom) 4399 X

X 2024 .
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Doritos

X  (Branded 

notification) (Hashfetti)  

(Custom Like)  (Image Ad) 

DraftKings

PickTheLock  

(Carousel Ads)  (Branded notification) 

 (Video Ad) (Hashmoji) 

Pepsi X

Conversation 

Button Takeover (Trend Takeover)

Takeover (Timeline Takeover)

(Hashmoji) (Hashfetti)

X 58  (Super Bowl LVlll) 2 11 X

X
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1

(median cost-per-conversion)

2

(purchases)

2

(cost-per-purchase)

X  (Website Conversions 

Optimization) 

X

X

1. 9 advertisers using Website Conversions Optimization within Conversions 
Objective compared to 9 advertiser website campaigns using Website Conversions within 
Traffic Objective. Advertiser-run A/B tests conducted from October 11th - November 4th, 
2022, commissioned by X and run with X oversight.
2. X Ads Manager | Date range: Nov 18 - Dec 2 | Data was pulled as of Dec 5.
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140 6.1

36.2 4300

22.6 1.2

2.5 1100
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Allowlisting

Takeover Promoted 
Posts

Pre-roll videos

Hashfetti Hashmoji Custom Like
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√ √ √

√ √ √ √
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√

• 11

• Lazada X

• Lazada KOL #AldenForLazada X



2030

MBC Media Solutions

X Amplify Amplify

MBC Media Solution X Amplify Sponsorship

Amplify  (Amplify Pre-roll Video)
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9 9 -9 19
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12 25
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1 5

1 12 -1 26

1 20 -1 24

TBD

1 31 -3 15

2 1 -3 1

2 8

2 9

2 14

3 3 -3 6

3 7 -3 15

3 8

3 11 -3 14

3 13-3 16 F1

3 18 -4 7

3 17 -3 21

3 31
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4 1

4 3 -4 6 F1

4 7

4 10 -4 14

4 17 -4 20 F1

4 29 -5 5

5 2 -5 3

5 15 -5 18 F1

5 22 -5 25 F1

5 25 -6 7

5 31

TBD PGA

6 15 -7 13

6 12 -6 15 F1

6 26 -6 29 F1
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